How useful can opinion surveys be as inputs to the political process when most people know little about politics but are nevertheless willing to give opinions on even the most esoteric policy issues when asked to do so by pollsters? This study, the first comprehensive treatment of the relationship between knowledge, representation, and political equality in opinion surveys, suggests some surprising answers. Knowledge does matter, and the way it is distributed in society can cause collective preferences to reflect disproportionately the opinions of some groups more than others. Sometimes collective preferences seem to represent something like the will of the people, but frequently they do not. Sometimes they rigidly enforce political equality in the expression of political viewpoints, but often they do not. The primary culprit is not any inherent shortcoming in the methods of survey research. Rather, it is the limited degree of knowledge held by ordinary citizens about public affairs and the tendency for some kinds of people to be better informed than others. Accounting for these factors can help survey researchers, journalists, politicians, and concerned citizens better appreciate the pitfalls and possibilities for using opinion polls to represent the people's voice. Scott L. Althaus earned his Ph.D. in Political Science at Northwestern University and is associate professor of Speech Communication and associate professor of Political Science at the University of Illinois, Urbana-Champaign. His research interests center on the communication processes that equip ordinary citizens to exercise popular sovereignty in democratic societies, as well as on the communication processes by which the opinions of these citizens are conveyed to government officials. This publication is in copyright. Subject to statutory exception and to the provisions of relevant collective licensing agreements, no reproduction of any part may take place without the written permission of Cambridge University Press. Cambridge University Press has no responsibility for the persistence or accuracy of URLs for external or third-party Internet websites referred to in this publication, and does not guarantee that any content on such websites is, or will remain, accurate or appropriate. Information regarding prices, travel timetables and other factual information given in this work are correct at the time of first printing but Cambridge University Press does not guarantee the accuracy of such information thereafter.
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Althaus, Scott L., 1966-Collective preferences in democratic politics : opinion surveys and the will of the people / Scott L. Althaus. Cambridge University Press has no responsibility for the persistence or accuracy of URLs for external or third-party Internet websites referred to in this publication, and does not guarantee that any content on such websites is, or will remain, accurate or appropriate. Information regarding prices, travel timetables and other factual information given in this work are correct at the time of first printing but Cambridge University Press does not guarantee the accuracy of such information thereafter. It all began on April 20, 1992, when, as a first-year master's student at Northwestern University, I was introduced by Benjamin Page to The Rational Public in his graduate seminar on public opinion. Ben encouraged me from the beginning to forge ahead on a project that eventually became my doctoral dissertation, knowing that it was often critical of his own work. His first priority in research is the pursuit of truth, and he is a worthy role model for all who would devote themselves to the life of the mind. It was also during that momentous April that I was first introduced to Susan Herbst, whose vision for integrating contemporary public opinion research with its historical roots has been a profound influence. The toughest questions always came from Susan, and I am especially grateful to her for reminding me to look toward the bigger picture that lies beyond disciplinary boundaries. My early work on this project was also influenced by Jane Mansbridge, who spurred me to think about political interests in addition to preferences, and by Patricia Conley, whose command of econometrics and patience with my repeated questions made her an indispensable resource.
Over the course of what turned out to be a 10-year project, I have also benefited from the comments, suggestions, and assistance of Allen
